
Customer acquisition is only half the battle if you want to succeed. Subscription 
companies need to exceed customer expectations to keep audiences engaged 
and continue to thrive.

Even small shifts in retention figures can significantly impact your bottom line, 
so it’s important to address churn wherever you find it. Address these six common 
causes of subscription churn to keep revenue growing.
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Don’t let customer churn, whether it’s active or passive, derail your subscription business.  
Amdocs provides the subscriber insights needed to keep users engaged, reduce cancellations and 
generate more revenue for years to come.

Visit vindicia.com/products/retention
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Avoid these  
6 causes  
of subscription 
churn 

17% of subscribers canceled a streaming 
video service.1 Low user activity is a sure 
sign that customers may be regretting 
their decision.

40% of consumers plan to reduce 
their discretionary spending.3 Failing 
to consistently deliver value through 
subscription services will eventually lead 
even dedicated subscribers to become 
disengaged. 

Consumer spending on services dropped 
13.3% in Q2 2020.5 People are likely to drop 
their most expensive subscriptions when 
cutting back.

25% of online video subscribers have 
inadvertently canceled services due to a 
payment card problem - 18-34-year-olds 
are twice as likely to experience this type 
of passive churn.2

63% of consumers now expect some  
degree of personalization.4 Across 
the board, customers are raising their 
standards for UX.

96% of consumers will leave a service 
if they have a bad customer service 
experience.6
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